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Goal & Objectives

As skills for safe driving identified as top prevention against road fatalities, this study aims 
to continue raising road safety awareness and providing knowledge/technical skills of safe 
motorcycle driving to the risk-taking youngsters and youth. 

The specific objectives are:

1) To elaboraterisky perceptions of the risk-taking youngsters and youth motorcycle 
drivers

2) To continue generating ATRANS-original road safety knowledgeable messages or 
simulated risk/hazardous situations

3) To continuedisseminating and publicizing via various social media channels along with 
other practical activities

4) To conceptualizefeedback leading to research and policy implications

3



asiantransportation research society  ||  atrans ||     asiantransportation research society

Comments from Advisors (as of 30 May 2022)

ÅI wonder if it would be necessary to consider an approach that is combined with other effective 
means?

ÅI wonder if it could be necessary for young people to be involved in the process of creating and 
communicating the content of social media? I would like you to consider how to include 
opportunities for young people to proactively join the campaign activities with the 
ŎƻƴǎŎƛƻǳǎƴŜǎǎ ƻŦ ǘƘŜ ƻǊƎŀƴƛȊŜǊ ƻǊ ǇǊƻƳƻǘƻǊ ǘƻ ǊŜŎƻƎƴƛȊŜ ǘǊŀŦŦƛŎ ǎŀŦŜǘȅ ŀǎ ŜŀŎƘ ǇŜǊǎƻƴǎΩ ŀŦŦŀƛǊǎΦ

ÅI would like to ask the research team to make clear how to evaluate the impact of the use of 
social media among young people in order to raise their awareness of road safety and transform 
their actual behavior on the road. It will be very critical to develop a set of indicatorsto measure 
Ƙƻǿ ƳǳŎƘ ȅƻǳƴƎ ǇŜƻǇƭŜΩǎ ŀǿŀǊŜƴŜǎǎ ǿƛƭƭ ōŜ ƛƴŎǊŜŀǎŜŘ ŀƴŘ ǘƘŜƛǊ ōŜƘŀǾƛƻǊ ǿƛƭƭ ōŜ actually 
changed.

Åit would be good to consider the dissemination of information content, for example, by asking 
the opinions of influencers popular among young people.

Åplease consider theoretical background and a process of behavioral evaluation by using 
comparative manner in your activities

ÅThe accident causes and target groups are too broad, and we would like to see a more specific 
research plan. For example, it has not been indicated which accident causes will be addressed to 
create educational messages.
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Short video gaining more popularity

ÅShort clip are proved effective in gaining attention of people, reaching 
majority of the internet users.
VIn a final project of the 9th Training Course for Young Leadership in Democracy, short 

clip was chosen among social media to communicate importance of being 
responsible citizen to gen Z.

VThis was based on a suggestion from a Thai influencer, VRZO 
(https://www.youtube.com/user/Vrzochannel). 

VThe most popular short video gained 40,000 views.
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Tiktok, the interest-caught social media app in new Gen
ÅAccording to the Digital 2022: July Global StatshotReport, Tiktok is one of the most 
ǇǊŜŦŜǊǊŜŘ ǎƻŎƛŀƭ ŀǇǇǎ ŀǎ ŀ ǎƻǳǊŎŜ ƻŦ ƛƴŦƻǊƳŀǘƛƻƴ ŀƴŘ ŦƻǊ ƛƴǘŜǊƴŜǘ ǳǎŜǊǎΩ ŜƴǘŜǊǘŀƛƴƳŜƴǘΦ
VGlobal users spend the longest time on Tiktokuser with 23.6 hours/months or 95 mins a day.

VOver 1.02 billion potential audience reach Advertisements on Tiktok.

VInternet users (78.6%) used Tiktok to look for funny and entertaining contents, while 
Facebook is for messaging purposes (71.3%), and Instagram is for posting and sharing photos 
(70.2%).
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Assumption and scope of the study

Å!ŎŎƻǊŘƛƴƎ ǘƻ IŜŀƭǘƘ .ŜƭƛŜŦ aƻŘŜƭ όI.aύ ŘŜǾŜƭƻǇŜŘ ōȅ wƻǎŜƴǎǘƻŎƪΣ ƛƴŘƛǾƛŘǳŀƭǎΩ 
preventive behavior is affected by their belief in being at risk, seriousness of risk, 
existence of a way to reduce incidence or severity, and higher costs vs benefits of action.
VThere is a possibility that young generation have incorrect belief in riskrelated to road usage.

ÅAssumption: A campaign to correct road risk perception and raise awareness of road 
safety through social media which help reach out to the majority ofyoung generation 
can change risk-taking behavior of young generation.

ÅScope: Tiktok clip is used as the tool to reach out to target students in a technical 
school. Students are asked to develop Tiktokclips to raise awareness in importance of 
safe driving of motorcycles. The winning teams will receive prizes.
VTiktokclip are the most popular among young generation.

VMajority of road accidents and accident casualties are associated to motorcycles.

VTechnical school students use motorcycles as the means to commute to the school.

VThe project aims to engage the students in the stage of clip production.
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Short video clips

Ep. Title 5ǊƛǾŜǊΩǎ
condition

Vehicle & 
equipment

Driving 
habit

Pedestrian

1
Pre-trip inspections:
5 Things to do before leaving

V V

2 Crosswalk in Thailand V V

3 Safely Fast, Smart Ride V

4 Safely Walk on Different Roads V

5 Driving (MC) out of Soi (alley) ·

6 Life insurance ·

7 Fine & traffic offense. ·
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3 Episodes completed from Phase 1
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https://www.tiktok.com/@atrans_media

https://www.tiktok.com/@atrans_media

