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Goal & Objectives

As skills fosafe drivingdentified as top prevention against road fatalities, this study aims
to continueraising road safety awareness and providing knowledge/technical skills of sé
motorcycle driving to theisk-taking youngsters and youth

The specific objectives are:

1) Toelaboraterisky perceptions of the ristaking youngsters and youth motorcycle
drivers

2) Tocontinuegenerating ATRANSIginal road safety knowledgeable messages or
simulated risk/hazardous situations

3) Tocontinuedisseminating and publicizing via various social media channels along v
other practical activities

4) Toconceptualizédeedback leading to research and policy implications
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Comments from AdVISOES of 30 May 2022)

Al wond%r If it would be necessaty consider an approach that is combined with other effective
means”

A1 wonder if it could be necessary for young geople to be involved in the process of creating ar
communicating the content of social media? | would like yooonsider how to include
ngOFthIUGS or OIyQun gD@ople to proac_pvelé join the campaign activwigls the _,_

O2y aOA?2 zayg aa 2+t 0K 2NBF YAT SN 2NJ LINRY2 U 2

Al would like to ask the research team to make cleaw to evaluate the impact of the use of
social media among young peojieorder to raise their awareness of road safety and transform
their actual behavior on the road. It will be verg crititablevelop a set of indicatote measure |
K2g YdzZOK e2dzy3d LISZ2LI SQa | gl NbBy Saaacwadlly f 0 S

changed

A it would be goodo consider the dissemination of information contefar example, by asking
the opinions of influencers popular among young people.

A pleaseconsider theoretical background and a process of behavioral evaluaiosing
comparative manner in your activities

A The accident causes and target groups are too broad, and we woutd ke a more specific
research planFor example, it has not been indicated which accident causes will be addressec

create educational messages.
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Short video gaining more popularity

AShort clipare proved effective in gaining attention of people, reaching
majority of the internet users.

VIn a final project of the 9th Training Course for Young Leadership in Dematraity,
clipwas chosen among social media to communicate importance of being
responsible citizen to gen Z.

V This was based amsuggestion from a Thai influencer, VRZO

(https://www.youtube.com/user/Vrzochannél
& Iar"l"““. e i nnnﬁ/le th-th facebook com »

> WRZO » J@a

VRZO - waviuainiasinisaaundadailsynduiusiag VRZO0. ..

HATUATINTATINITADUF iandalTzTnduiusTag VRZO Hadu
sz - TVC fanadu © Ial dadiu - Light Out #waiasdia.

Facebook - VRZO - Feb 6, 2563 BE

Tnsvmswaadoadivassa
wavudawaus:=usulag

www.facebook.com > ... » TV & Movies » VRZO » Videos

VRZO - paviuanniasenisaaunandalsyanduwugiea VRZO...

2gvavéu
Tae nduida Juu. SuA 9

HAUINTATINTADUE nandaUsznduiusian VRZO Has
£l sz Viral danaoty s ildaast dafia : Filmlance #wad .

| Facebook - VRZO - Feb 6, 2563 BE

WavIuAInTassNsTaundadalsaduusiag VRZO wavuilsuan :
Short Film Zamasiu : i (viav) daviu : Uw #waldaséa
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https://www.youtube.com/user/Vrzochannel

Tiktok the interestcaught social media app in new Ge

AAccordlng to the Digital 2022: July GloB#dtshotReport, Tiktok is one of the most
LINSEFSNNBR a420AFf FLIJA Fa | az2dz2NOS 2F A\

V Global users spend the longest time Biktokuser with23.6 hours/months or 95 mins a day.
V Overl1.02 billion potential audienceeach Advertisements ohiktok

V Internet users (78.6%) usetiktok to look for funny and entertaining contentswhile

Facebook is for messaging purposes (71.3%), and Instagram is for posting and sharing phc
(70.2%).

JUL TIME USING SOCIAL APPS DATA AI DATA TIKTOK: ADVERTISING AUDIENCE OVERVIEW

23.6 HOURS / MONTH

) : +5.4%
X -3 Houks / MoNTH +52 MILLION
_ 10.9 HOURS / MONTH TIKTOK AD REACH AGE 18+ TIKTOK AD REACH AGE 18+ FEMALE TIKTOK AD REACH
EZ 5. HOURS / MONTH

T 3.2 HOURS / MONTH
TS ;-2 HOURS / MONTH

@ souec are. .~ Hootsuite: : ‘ | Hootsuite-
social -

MALE TIKTOK AD REACH
vs. TOTAL INTERNET USERS vs. POPULATION AGE 18+ vs. TOTAL TIKTOK AD REACH vs. TOTAL TIKTOK AD REACH
L]

18.3% 56.2% 43.8%
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Assumption and scope of the study

Al OO2NRAY3I G2 I SIHfTGK . StEAST az2zRSt 61 . adv
preventive behavior is affecteualy their belief in being at risk, seriousness of rjsk
existence of a way to reduce incidence or severity, and higher costs vs benefits of act

V There is a possibility that young generation havarrect belief in riskrelated to road usage.

AAssumption A campaign to correct road risk perception and raise awareness of road
safety through social media which help reach outlte majority ofyoung generation
can change riskaking behavior of young generation.

AScope Tiktok clip is used as the tool to reach out to target students iacinical
school Students are asked to develdgktokclips to raise awareness in importance of
safe driving of motorcyclesThe winning teams will receiygizes

V Tiktokclip are the most popular among young generation.

V Majority of road accidents and accident casualties are associated to motorcycles.

V Technical school students use motorcycles as the means to commute to the school.
V The project aims to engage the students in the stage of clip production.
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Short video clips d" TikTok You TUhe O\ Meta
Title 5 NA @S N&bigle & | Driving | Pedestrian
condltlon eqmpment habit

Pre-trip inspections:
5 Things to do before leaving
Crosswalk in Thailand

V
Sfely Fast, Smart Ride \V}
Safely Walk on Different Roads V
Driving (MC) out of Soi (alley)
Life insurance
Fine & traffic offense.

V
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V Onair r Inproduction - planned
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3 EplSOdeS CompletEd from Phase &[ps://v\ANw.tiktok.com/@atrans media

(€)
S USNOSE B airans
n.auaanuu agu Dedicated to Save Lives on Roads
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